
THE WRITER’S COLLECTIVE 

MENTORSHIP PROGRAM
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Entity’s mentorship program is 
a 12-week immersive experience 
bringing together a collective of 
young women from across the 
country. These young women are 
afforded a unique opportunity 
to explore their career and 
life ambitions; gain invaluable 
experience within the digital media 
space; as well as build long lasting 
relationships with extraordinary 
female mentors and fellow 
mentees. Entity Academy’s curated 
mentorship program trains women 
to be successful communicators in 
today’s globalized world.

FORTY-FIVE WOMEN,
TWELVE WEEKS.
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CLASS OF 2016

ADRIENNE
 SIGETI

ISABELLA
AUSTIN

ANGELICA 
PRONTO

CAMELLE
SISON

ELLENA
KILGALLON

HANNAH
NIEMIER

AMANDA 
WAGERNSHEIM

AN
NGUYEN

CASEY
CROMWELL

FRIDA
GUREWITZ

HILLARY
LITHERLAND

CAITLIN
DEVEREAUX

CORINNE
ZWARTER

GABRIELLE
WAXTEIN

IMAN
BIBI

ALICIA 
HOLLIDAY

JAYDA
PATTERSON

AMY 
GROSSINGER

CARMEN
CAMPBELL

EMMA
 DIMAGGIO

HARMONY
BIRCH

ALYSSA 
ANDERSON

ERIN
HARPUR

CHRISSIE
CHENG

JOSEPHINE
DJUHANA

JOHANIE
COOLS

JUSTINE
MORALES

KYLA 
NWEDE

NATALIE
CAHILL

RUORAN
WANG

KATHARINE
MOUND

MICAIAH
BRADLEY

MADDIE
CASO

RACHEL
SHERMAN

SAMANTHA 
LIMA

KIKO
LI

MIXIE
MECHLEY

RACHEL
WANGERSHEIM

SARAH
SHERMAN

SUTHESHNA 
MANI

NATALIE
SANCIMINO

KALEIGH
O’MERRY

KYLIE CHERIN

OLIVIA 
SZYMANSKI

SAELI
ESHELMAN



54

THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE 

LOS ANGELES 2016 EVENTS SAN DIEGO 2016 EVENTS

M I D E A S T 
S P E A K E R
TA L K  B Y  S A B A 

S O M M E K H , 

A  P H D  F RO M 

H A R VA R D 

&  U C L A 

P RO F E S S O R 

O N  T H E 

M I D D L E  E A S T

F L I G H T 
L E S S O N S
O N  J E N N I F E R ’ S 

P R I VAT E  P L A N E

G R I F F I T H  PA R K  H I K E
A N D  A  W O R KO U T  W I T H  A  P E R S O N A L  T R A I N E R

W I N E  TA S T I N G 
A N D  H A P P Y  H O U R 

O U T I N G

M O D E L  +  E N T R E P R E N E U R  
S P E A K E R ,  F E B E N  YO H A N N E S

K I TC H E N
TA B L E 

E X P E R I E N C E

B E H I N D 
T H E 
S C E N E S
TO U R  O F 

S A N  D I E G O’ S 

H I T  R A D I O 

S TAT I O N S 

P R I VAT E 
B OX I N G
L E S S O N S

S U S H I 
L E S S O N S
W I T H 

I TA M A E

L E C T U R E  O N 
E T H I O P I A
A N D  I N T E R N AT I O N A L 

B U S I N E S S  AT  C A L I F O R N I A 

C L U B

“ S TAT E  O F 
J O U R N A L I S M ”
TA L K  B Y  B R I A N  C A L L E 

F RO M  T H E  S O U T H E R N 

C A L I F O R N I A  N E W S  G RO U P

P I E C E  B Y  P I E C E  C H A R I T Y
P ROV I D E S  A RT  T H E R A P Y  F O R  T H E 

H O M E L E S S  O N  S K I D  RO W

F L I G H T  TO U R S
O F  S A N  D I E G O  W I T H  J E N N I F E R  F LY I N G

DAY  H I K E
AT  P O I N T 

LO M A  C L I F F SDAY  AT  T H E  B ROA D
M U S E U M  F O R  C O N T E M P O R A R Y  A RT

P R I VAT E  B OAT  C RU I S E 
O N  T H E  S O F I A  RO S E  O F  T H E  S A N 

D I E G O  H A R B O R

P R I VAT E  M U S E U M  TO U R
M U S E U M  O F  P H OTO G R A P H I C  A RT S
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THE WRITER’S COLLECTIVE

N ATA L I E  S A N C I M I N O

C A M E L L E  S I S O N

E R I N  H A R P U R

C A I T L I N  D E V E R E AU X

THE WRITER’S COLLECTIVE 

LA & SD 2016 EVENTS

M OT H E R ’ S 
DAY
PA N E L

TO U R  O F  C L A S S I C  C A R
C O L L E C T I O N 
I N C L U D I N G  A  C H A M PAG N E

R E C E P T I O N 

T H E  A M E R I C A N 
C O N T E M P O R A R Y 
B A L L E T 
O U T I N G  I N  D O W N TO W N 

LO S  A N G E L E S

»	 LO N G  F O R M  R E P O RT I N G  L E D  B Y  	

	 D O N N A  E VA N S  O F  T H E  M I A M I  	

	 H E R A L D

»		  DEVELOPING INTERVIEW SKILLS 	

	 L E D  B Y  C A I T L I N  D E V E R E AU X

»		  T U R N I N G  A  P H R A S E  A N D 

		  M E TA P H O R S  L E D  B Y  C A S E Y

		  C RO M W E L L

A DVA N C E D  W R I T I N G  C L A S S E S

FEATURED WRITERS
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I N T E R N AT I O N A L

CHINA

NETHERLANDS

WISCONSIN

MASSACHUSETTSFLORIDA

NEBRASKA

COLORADO

PENNSYLVANIA

WASHINGTON TENNESSEE

OHIO

NEW YORK

TEXAS

MICHIGAN

LOS ANGELES

GILROY

OJAI

CARDIFF BY THE SEA

SAN DIEGO
BRAWLEY

HOMETOWN
THE WRITER’S COLLECTIVE 

EDUCATION

W I T H  M E D I A N 
AG E  2 2

J O U R N A L I S M

L I T E R AT U R E

C O M M U N I C AT I O N

U N I V E R S I T I E S

M O S T  C O M M O N
M A J O R

AG E S 
E I G H T E E N  TO
T W E N T Y- E I G H T

»» AMERICAN UNIVERSITY, D.C.

»» ARIZONA STATE UNIVERSITY

»» ART CENTER PASADENA 

»» AZUSA PACIFIC UNIVERSITY

»» BELOIT COLLEGE

»» BOSTON COLLEGE

»» BRANDEIS UNIVERSITY

»» CSU LONG BEACH

»» CSU SAN MARCOS

»» CHAPMAN UNIVERSITY

»» CORNELL UNIVERSITY

»» HILLSDALE COLLEGE

»» HUMBOLDT STATE UNIVERSITY 

»» JUNIATA COLLEGE

»» MASSACHUSETTS COLLEGE OF 

LIBERAL ARTS

»» MIAMI UNIVERSITY

»» MILLS COLLEGE

»» NEW SCHOOL IN NY

»» OCCIDENTAL COLLEGE

»» PACE UNIVERSITY 

»» PITZER COLLEGE

»» POINT LOMA NAZARENE 

UNIVERSITY

»» RICE UNIVERSITY 

»» SAN DIEGO STATE UNIVERSITY

»» SARAH LAWRENCE COLLEGE

»» ST. LAWRENCE UNIVERSITY, DC

»» UC BERKELEY

»» UC SAN DIEGO

»» UC SANTA BARBARA

»» UC SANTA CRUZ

»» UNIVERSITY OF AMSTERDAM

»» UNIVERSITY OF MIAMI, FLORIDA

»» UNIVERSITY OF OREGON

»» UNIVERSITY OF REDLANDS

»» UNIVERSITY OF SOUTHERN 

CALIFORNIA

»» USC LAW SCHOOL

»» VANGUARD UNIVERSITY

»» VILLANOVA UNIVERSITY
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THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

PERSONAL

REGISTERED PARTY

6 3 . 2 %
D E M O C R AT

7 . 7 %
R E P U B L I C A N

2 . 6 %
N OT  R E G I S T E R E D

2 6 . 5 %
I N D E P E N D E N T

S E X UA L
O R I E N TAT I O N

PA R E N T ’ S 
O C C U PAT I O N

»» 3 0  S T R A I G H T
»» 1 0  B I S E X UA L
»» 5  U N D I S C LO S E D

»» AC C O U N TA N T
»» A RC H I T E C T
»» C E O
»» C F O
»» C H I E F  O F  P O L I C E
»» D O C TO R
»» E N G I N E E R
»» F L I G H T  AT T E N DA N T
»» H O M E M A K E R
»» M A R K E T I N G
»» M U S I C I A N
»» N U R S E
»» PA S TO R
»» S A L E S  A S S O C I AT E
»» S O F T WA R E  E N G I N E E R
»» T E AC H E R

2 0 1 2  U. S .
C E N S U S 
1 8 - 3 4  Y E A R  O L D S

R AC E  +
E T H N I C  G RO U P 
F O R  E N T I T Y

THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE 

RACE COMPARISON

THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE 

RELIGION

2 5  C H R I S T I A N S 8  J E W I S H 3  B U D D H I S T S

1  M U S L I M 1  H I N D U

5 8 %
W H I T E

5 6 %
W H I T E

1 4 %
B L AC K

1 6 %
B L AC K

2 1 %
H I S PA N I C

1 9 %
A S I A N

6 %
A S I A N

1 %
OT H E R

7 %
H I S PA N I C

2 %
OT H E R

6  AT H E I S T S
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THE WRITER’S COLLECTIVE 

PLACES VISITED

»» 2 4  A R E  B I L I N G UA L
»» 1 2  S P E A K  S PA N I S H
»» 1 7  S P E A K  L A N G UAG E S 

OT H E R  T H A N  S PA N I S H

O U R  W O M E N
A R E  W O R L D LY
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THE WRITER’S COLLECTIVE 

CELEBRITIES OF CHOICE

B E YO N C É

T I N A  F E Y Z E N DAYA

THE WRITER’S COLLECTIVE 

KEY ISSUES

G E N D E R 
E Q UA L I T Y

H U M A N
R I G H T S

E D U C AT I O N

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

RANKING PRIORITIES BY AGE 30

IDEAL CAREER

3 . 9 2 
T R AV E L

3 . 2 5
O W N I N G  A 

H O M E /C A R

3 . 3 6
H AV I N G

C H I L D R E N

4 . 2 7
D E S I G N E R

C LOT H E S

4 . 5 0
PA S S I O N AT E

A B O U T  J O B

2 . 6 9
S P O U S E /

PA RT N E R

A  W R I T I N G  J O B
J O U R N A L I S T,  E D I TO R ,  O R  N OV E L I S T

P R /C O M M U N I C AT I O N S

D I G I TA L  M A R K E T I N G
M A N AG E R  O R  D I R E C TO R

S C A L E  
1  LO W 
TO  5  H I G H
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TRANSPORTATION

P H O N E  B R A N D C O M P U T E R  B R A N D

P C

C A R  M A N U FAC T U R E R
TOYOTA ,  H O N DA ,  &  K I A

H O W 
M A N Y
T I M E S  D O 
YO U  U B E R
A  W E E K ?
O N  AV E R AG E ,

6  T I M E S

A  W E E K

H O W  O F T E N  D O  YO U  O R D E R 
O N  P O S T M AT E S ? 
O N  AV E R AG E ,  O N C E  A  W E E K

6 0 . 5 %8 9 . 5 % 3 9 . 5 % 1 0 . 5 %

THE WRITER’S COLLECTIVE THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

TELEVISION SHOWSTECHNOLOGY

WEBSITES

SPORTS PREFERENCES

F O OT B A L L S O C C E R O LY M P I C S

»» FAC E B O O K  F O R  N E W S
»» N E W  YO R K  T I M E S
»» B U Z Z F E E D
»» H U F F I N G TO N  P O S T

»» G A M E  O F  T H RO N E S
»» H O W  TO  G E T  AWAY  W I T H  M U R D E R
»» T H E  O F F I C E
»» PA R K S  A N D  R E C R E AT I O N
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FASHION

ALCOHOLIC BEVERAGE

S U N G L A S S E S
R AY B A N S

»» F O R E V E R  2 1
»» V I N TAG E
»» TO P S H O P
»» Z A R A

»» U R B A N 
D E C AY

»» L AU R A 
M E RC I E R

»» C H A N E L
»» B E N E F I T

»» G O O S E  I S L A N D
»» P L I N Y  T H E  E L D E R
»» B A L L A S T  P O I N T 

»» TOA S T E D  H E A D 
C H A R D O N N AY

»» AVA N T  C H A R D O N N AY
»» S U R F  S W I M  C H A R D

C LOT H I N G C O S M E T I C S

W H I T E  W I N E C R A F T  B E E R

THE WRITER’S COLLECTIVE 

AESTHETIC

H A I R  AC C E S S O R Y

T Y P E  O F  S O C K S

FA S H I O N  C I T Y 
I N S P I R AT I O N

H O W  W O U L D  YO U  D E S C R I B E
YO U R  LO O K ? 

FA S H I O N 
N E W S  &
S O U RC E  O F
DA I LY  A RT

A RT 
F O L LO W E D
O N 
I N S TAG R A M

»» LO S  A N G E L E S
»» N E W  YO R K
»» P O RT L A N D

»» C L A S S Y  &  E L E G A N T
»» A RT S Y
»» TO M B OY

»» M R S  P R E S I D E N T  A N D  C O.  H A I R  T I E
»» I N V I S I B O B B L E  O R I G I N A L  H A I R  T I E
»» G O O DY  H A I R  T I E

»» A D I DA S  A N K L E  S O C K S
»» N I K E  A N K L E  S O C K S
»» S O C K A RT  A N K L E  S O C K S 		

	

I N S TAG R A M PA I N T E R S  & 

M A K E U P  A RT I S T S
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COVERAGE INTEREST

# 1  M I C H E L L E  O B A M A
F O R M E R  F I R S T  L A DY

# 2  O P R A H  W I N F R E Y
MEDIA MOGUL

# 3  J. K .  RO W L I N G
AUTHOR

# 4  T I N A  F E Y
ACTRESS

# 5  B E YO N C É 
SINGER

# 5  M E L I S S A 
M C C A RT H Y
ACTRESS

# 1 1  C AT H Y  E N G E L B E RT 
C E O,  D E LO I T T E

# 1 0  S A F R A  A .  C AT Z
CEO OF ORACLE

# 9  S E R E N A  W I L L I A M S
TENNIS STAR

# 6  N I C O L E
A DA M S
UK OLYMPIC BOXER

# 8  RU T H  B A D E R 
G I N S B U RG
U.S. SUPREME COURT 
JUSTICE

# 7  I N D R A 
N O OY I
CHAIR AND CEO
OF PEPSICO
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’ 9 0 s  T H RO W B AC K
B R A N D

A S P I R AT I O N A L
L U X U R Y  B R A N D

THE WRITER’S COLLECTIVE 

BRANDS

1 .  C A LV I N  K L E I N
2 .  L E V I
3 .  N I K E
4 .  TO M M Y  H I L F I LG E R
5 .  G U E S S

1 .  R A L P H  L AU R E N
2 .  G U C C I
3 .  VA L E N T I N O
4 .  LO U I S  V U I T TO N
5 .  C H A N E L

D E N I M 
P R E F E R E N C E

1 .  L E V I ’ S
2 .  U R B A N 
    O U T F I T T E R S

F U R N I T U R E  B R A N D

1 .  I K E A
2 .  TA RG E T
3 .  H A N D - M E - D O W N S / FA M I LY  		
     G AV E  F U R N I T U R E   

S N E A K E R
B R A N D

1 .  N I K E
2 .  C O N V E R S E
3 .  A D I DA S

THE WRITER’S COLLECTIVE 

THE WRITER’S COLLECTIVE 

APPAREL IMPORTANCE

BUDGET PER MONTH

3 4 . 4 %
P R I C E

1 8 . 8 %
Q UA L I T Y

3 7 . 4 %
F I T

9 . 4 %
O N -T R E N D

C LOT H E S
$ 1 0 0 - $ 2 0 0

M A K E U P
$ 1 0 - $ 5 0

AC C E S S O R I E S
$ 1 0 - $ 1 0 0
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MAKEUP

HAIRSTYLE 

M O S T  WATC H E D  M A K E U P
T U TO R I A L S

1 .  W I N G E D  E Y E L I N E R
2 .  E Y E  S H A D O W
3 .  C O N TO U R

M A K E U P  E S S E N T I A L

1 .  M A S C A R A
2 .  E Y E L I N E R
3 .  L I P S T I C K

M A K E U P
S T Y L E
S U B T L E /  C A S UA L 
W I T H  M A S C A R A ,
W I N G E D  L I N E R , 
L I P  B A L M ,  L I G H T
B RO W,  S H A D I N G

1 . 2 . 3 .LO N G
M E R M A I D
H A I R

M E D I U M
L AY E R E D

B O B

THE WRITER’S COLLECTIVE 

ART

B E S T  A RT  E X H I B I T
T H E  B ROA D,  LO S  A N G E L E S

A RT  S T Y L E
C O N T E M P O R A R Y

F I F T Y- E I G H T
P E RC E N T
C O N S I D E R 
T H E M S E LV E S
P H OTO G R A P H E R S
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VIEWS ON HILLARY

“ I  d i d  n o t  vo t e  f o r  H i l l a r y  i n  t h e  Pe n n s y l v a n i a 
p r i m a r y  e l e c t i o n  b e c a u s e  I  d o n’ t  f e e l  t h a t  s h e 
h a s  m a d e  w i s e  d e c i s i o n s  w i t h  r e g a r d  t o  f o r e i g n 
p o l i c y .  I  a l s o  d o n’ t  l i ke  t h e  f a c t  t h a t  h e r  c a m p a i g n , 
s p e c i f i c a l l y  M a d e l i n e  A l b r i g h t ,  s h a m e d  w o m e n  w h o 
w e r e n’ t  g o i n g  t o  vo t e  f o r  H i l l a r y.”

- P I T T S B U RG H ,  P E N N S Y LVA N I A 

“ I  a m  vo t i n g  f o r  H i l l a r y  b e c a u s e  s h e  i s  t h e  m o s t 
q u a l i f i e d  c a n d i d a t e  i n  t h e  ra c e  f o r  t h e  p r e s i d e n c y. 
I  a l s o  t h i n k  s h e  i s  m i s u n d e r s t o o d .  S h e  i s  p o r t raye d 
a s  a  t i g h t l y - w o u l d - u p - l i a r,  b u t  I  t r u l y  b e l i eve  t h a t 
s h e  i s  u n d e r  a  d i f f e r e n t  l eve l  o f  m e d i a  s c r u t i ny  a s  a 
w o m a n .  C o u l d  yo u  i m a g i n e  i f  s h e  g o t  a l l  p a s s i o n a t e 
a n d  w ave d  h e r  h a n d s  i n  t h e  a i r  l i ke  B e r n i e  S a n d e r s 
o r  D o n a l d  Tr u m p ?  T h ey  w o u l d  c a l l  h e r  e m o t i o n a l 
a n d  d ra m a t i c .  O u t  o f  a l l  t h e  c a n d i d a t e s ,  s h e  i s  t h e 
o n e  t h a t  h a s  b e e n  c l o s e s t  t o  t h a t  ov a l  o f f i c e .  S h e  i s 
t h e  m o s t  k n o w l e d g e a b l e  c a n d i d a t e .”

-  S A N  D I E G O ,  C A L I F O R N I A

“ I  p l a n  t o  vo t e  f o r  H i l l a r y  i n  t h e  p r e s i d e n t i a l 
e l e c t i o n .  A s  a  g ra d u a t e  o f  a n  a l l  w o m e n’ s  c o l l e g e , 
I  a m  s o  exc i t e d  t o  s e e  a  s t r o n g  f e m a l e  c a n d i d a t e 
r u n  f o r  p r e s i d e n t .  I  t h i n k  t h e  c o u n t r y  i s  r e a d y 
f o r  a  f e m a l e  l e a d e r  a n d  I  t h i n k  H i l l a r y  i s  t h e  m o s t 
q u a l i f i e d  p e r s o n  f o r  t h e  j o b .”

-  B O S TO N ,  M A S S AC H U S E T T S

“A s  c l i c h e  a s  i t  s o u n d s ,  i t  w o u l d  b e  ve r y  e m p o w e r i n g , 
m o n u m e n t a l  a n d  i n f l u e n t i a l  t o  h ave  a  f e m a l e  f o r 
p r e s i d e n t .  A t  t h e  s a m e  t i m e ,  t h o u g h ,  I  w o u l d n ’ t 
v o t e  f o r  h e r  j u s t  b e c a u s e  s h e  i s  a  w o m a n . ”

-  S A N  D I E G O ,  C A L I F O R N I A 

“ I  w i l l  n o t  b e  vo t i n g  f o r  H i l l a r y  C l i n t o n .  I  d o n’ t  a g r e e 
w i t h  d i s h o n e s t  p e o p l e  w h o  h ave  h e l p e d  Wa l l  S t r e e t 
s c u m .  S h e  s h o u l d  b e  i n  p r i s o n  f o r  w h a t  s h e  h a s 
d o n e ,  n o t  a  f r o n t  r u n n i n g  p r e s i d e n t i a l  c a n d i d a t e .”

-  B ATO N  RO U G E ,  LO U I S I A N A
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A SUMMER TO REMEMBER,
BUT DON’T JUST TAKE OUR 
WORD FOR IT.

E N T I T Y ’ S  W R I T E R  C O L L E C T I V E  2 0 1 6  V I D E O :
h t t p s : // w w w. e n t i t y m a g . c o m /e n t i t y - a c a d e my/
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TESTIMONIALS

“Entity provided me with the journalism skills I needed 
during my time in Israel. I felt like a foreign correspondent, 
speaking with mayors and supreme court justices. I was able 
to hear and analyze narratives without bias.”
CARMEN CAMPBELL, NASHVILLE

“With the help of the writing workshop and Jennifer’s 
mentoring, I was able to refine my writing  for an Internet 
audience, a task that by no means is a piece of cake.”
KATHERINE MOUND, MASSACHUSETTS

“The most important 
thing Entity has 
taught me is that my 
dreams aren’t crazy or 
unrealistic, and that if 
I can put in the effort 
to make them happen, 
they just might. That’s 
the biggest way Entity 
has molded my dreams 
this summer. Entity has 
made them attainable. 
I am a woman that 
dreams, and I am a 
#WomenThatDoes.”
MICAIAH BRADLEY, 
NEW YORK

“Entity’s summer program has played a pivotal role in 
helping me form my own ideas and voice for which I 
will continue on the path to be a woman who always 
does.” 
AN NGUYEN, SANTA BARBARA

“In a lot of other writing experiences I’ve done, I’ve been 
working on my own or at home. At Entity, we’ve gotten 
to know each other in the office and we’ve developed 
a unique dynamic, working together as coworkers 
and as friends, with the ability to produce the best 
product we can.”
FRIDA GUERWITZ, LOS ANGELES

“Led by example by Entity Magazine CEO, Jennifer Schwab, 
I have learned to be more intentional about how and how 
often I say “thank you.” It can be all too easy to fall out of 
the practice of gratitude. I have learned to become more 
mindful of the gifts of time, resources and support I 
receive throughout the course of my career.”
CAITLIN DEVEREAUX, LOS ANGELES

“What really solidifies this brand to me and makes it close 
to my heart is the fact that we go out and collect stories 
that we feel are important to us.”
JUSTINE MORALES, LOS ANGELES

“My time at Entity 
forced me to exercise 
flexibility. When I felt 
my patience wearing 
thin, I had to remind 
myself that start-ups 
are just beginning; 
they require room for 
error and improvement 
in the publication’s 
development. 
Any stress or 
disappointment was 
necessary to be apart 
of the beautiful – and 
messy – process of 
launching a start-
up magazine. Sure, 
interning at Entity 
may have been 
challenging, but it 
was a damn good 
challenge.”
SARA BUTLER, 
SAN DIEGO

“My most memorable moment at Entity? Hands down   	
  when I flew a plane.” 
  RACHEL SCHERMAN, NEW YORK
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The 2017 Entity Academy “Content 
Collective” addresses market 
realities for aspiring journalists, PR 
professionals, digital marketers, 
designers, and other creative types. 
We’ve developed a robust 10-week 
program that will arm women with 
the skills necessary to be highly 
marketable. 

E S T. 2 0 1 6

W O M E N  T H AT  D O
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W H AT  I S  T H E  E N T I T Y  C O N T E N T 
C O L L E C T I V E ?

Entity’s mentorship program is a 10-week immersive experience bringing 
together a collective of young women from across the country. These young 
women are afforded a unique opportunity to explore their career and life 
ambitions; gain invaluable experience within the digital media space; as well as 
build long lasting relationships with extraordinary female mentors and fellow 
mentees. The program consists of: editorial research; daily content production 
and distribution, as well as, the creative process from ideation to execution. 
These women are not only put through a rigorous writing program, they also 
learn life skills and discipline. Our program is expertly curated and includes a host 
of unique activities, speaker series, and unforgettable learning experiences. 

W H O  I S  I N V I T E D ?

50 young women are hand selected through an application process from across 
the country between 18 to 28 who have already shown great promise through 
their academic achievements, previous internship successes, and our intensive 
interview process. These women hail from a diverse array of racial, geographic, 
educational and socio-economic origins. 

W H E N :
June 5, 2017 to August 11, 2017

W H E R E :
Entity offices in downtown Los Angeles. 
124 N. Townsend Ave.
Los Angeles, CA 90063

THE CONTENT CREATIVE 2017

PROGRAM
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MENTEE BENEFITS

I M M E R S I V E  C U LT U R A L 
A N D  P RO F E S S I O N A L  D E V E LO P M E N T  E X P E R I E N C E

	 •	 NPR states young adults need guidance in starting their career			 
	 • 	 Mentees participate in a 10 week activity series to experience Los Angeles, a 		
		  culturally creative hub
	 •	 Program designed to help professional advancement through career coaching, 		
		  professional discipline, resume building, and interview preparation
	 • 	 Access to industry thought leaders, professionals, influencers, and tastemakers

	B U I L D  M A R K E TA B L E  S K I L L S  I N  T H E  D I G I TA L  S PAC E

	 • 10-week program with two week rotations in the following areas: writing and
         editing, social media packaging: Instagram and Facebook, digital public relations  
         and promotions, search engine optimization, data analytics and insights, narrative 
         science and graphics, video and interactive media. 

G E T  U N I Q U E  O P P O RT U N I T I E S

	 • Gain top notch experience in journalism, communications, marketing, digital 		
		  media, and graphics production

	 • Experience a one-of-a-kind mentorship program based on mentee’s interests and  	
         skillset.

       

THE CONTENT CREATIVE 2017

PROGRAM 2017

W E E K  1  A N D  2
W R I T I N G  A N D  E D I T I N G

W E E K  9  A N D  1 0
E M PAT H Y,  C O M PA S S I O N ,  A N D

M I N D F U L N E S S

W E E K  5  A N D  6
S O C I A L  M E D I A  PAC K AG I N G :

I N S TAG R A M  A N D  FAC E B O O K

W E E K  7  A N D  8
N A R R AT I V E  S C I E N C E  A N D 

I N T E R AC T I V E  M E D I A

June 5 - August 11  $5,000

W E E K  3  A N D  4
S E A RC H  E N G I N E  O P T I M I Z AT I O N , 

DATA  A N A LY T I C S ,  A N D  I N S I G H T S



3938

M A R K E T  R E S E A RC H ,  G E N E R AT I O N  Z  A N D  M I L L E N N I A L 
W O M E N
	
	 •	 Mentee focus groups
	 •	 Brand Ambassador program

H U M A N  R E S O U RC E S  B E N E F I T
	
	 •	 A platform to recruit some of the brightest, most talented young women in the 	
          digital space
	 •  Priority access to interviewing graduates from Entity Academy

G O O D  S O U RC E  O F  B R A N D E D  C O N T E N T

	 •	 Videos
	 •  Product reviews and testimonials 		
	 •  Co-branded content including photo essays, galleries, articles, and GIFS	    

R E C O G N I Z E D  A S  A N  I N S P I R AT I O N  F O R  O U R  M E N T E E S

	 •	 Executives invited to speak as a part of our speaker series
	 •  Logo on all marketing collateral across print, online platform, and graphics on   
          social channels		

	 •  Co-branded newsletters to our readers

C R E AT E  W O M E N  T H AT  D O

	 •	 Educate and inspire women to achieve their personal and professional best	
	 •	 Teach women how to develop and hone digital skills through our rigorous  	
         “Content Collective” program - this includes speaker series; publishing work on a          	
           major women’s media platform; team building: and a weekly activities schedule

C U T T I N G  E D G E ,  F R E S H ,  A N D  R E L E VA N T  C O N T E N T

	 •	 Capture current ideas, topics, and issues affecting women and translating them 	
           into content

I N S I G H T S  I N TO  O U R  AU D I E N C E  D E V E LO P M E N T

	 •	 Gather insightful data and demonstrate how this impacts our market strategy 	
           and business goals					      		
	 •	 Ensure our content strategy speaks to the dynamic realities of Generation Y 	
           and Z

THE CONTENT CREATIVE 2017

THE CONTENT CREATIVE 2017

ENTITY BENEFITS

PARTNER BENEFITS
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#WOMENTHATDO ACTIVITIES

»	 A M E R I C A N 

C O N T E M P O R A R Y 

B A L L E T

»	 D J  L E S S O N S

»	 TO U R  O F  C L A S S I C 

C A R  C O L L E C T I O N 

&  C H A M PAG N E 

R E C E P T I O N

»	 C R A F T  C O C K TA I L S 

S E M I N A R

»	 S A B A  M I D E A S T 

S P E A K E R

»	 L . A .  R I V E R  C L E A N U P

»	 F E M A L E  C- S U I T E 

S P E A K E R S 

»	 P I E C E  B Y  P I E C E 

C H A R I T Y  DAY

»	 H I P  H O P/ Z U M B A 

C L A S S

»	 B ROA D  M U S E U M

»	 F L I G H T  TO U R  O F

	 LO S  A N G E L E S

»	 C E L E B  A N D  A RT I S T

	 PA N E L

»	 P H OTO G R A P H Y 

L E S S O N
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